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Introduction 

Since Engaging Youth 2019 was published, there’s been 
what feels like another 10 years of activity packed into just 
12 months… and then the unthinkable happened, Covid-19.

I’ve re-edited this year’s report to take into account some 
of the early insight papers and surveys done in relation to 
young people in the UK during the lockdown and to pose 
some of the questions that the past year’s data highlights 
in the context of what we need to think about next when 
wanting to engage young people. 

Over 2019 and into 2020 the UK has been gripped 
by Brexit negotiations, inspired by Greta Thunberg, 
embraced TikTok, fallen behind when it comes to online 
safety and seen a deterioration in health and wellbeing, 
and this was even before Coronavirus struck.

Whilst change was a theme in 2019, it is perhaps the 
driving point for 2020. The UK’s children and young 
people were already suffering from uncertainty; their 
wellbeing, economic outlook and the inequalities were 
already stark and widening for those among lower 
socioeconomic groups. 

Sadly, the shockwaves of a pandemic and an economic 
crisis are only set to widen this divide. Organisations in 
the public and private sector need to think about how 
their products and services need to pivot, not just for their 
own survival, but to support the challenges and change 
that children and young people are facing.

I hope this years’ report provides some useful points to 
consider in what will prove to be unprecedented territory 
for us all over the coming year. 

Rebecca Roberts  
Founder, Thread & Fable 

@Rebecca7Roberts  /  @threadandfable    
rebecca@threadandfable.com 
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Key
Questions
Whilst the data from the past year can inform our approach to engaging 
young people, when combined with the challenges of the Coronavirus 
pandemic and the impact of lockdown, there are even more questions  
to consider. 
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When it comes to media
• How will lockdown shift some of 
 the preferences and expectations 
 of young peoples’ online lives,  
 when everything from school to  
 engaging with friends has shifted  
 almost overnight?

• As the UK catches up with more  
 protective countries in support  
 of young peoples’ online safety  
 and security, how will  
 organisations step up their  
 support for young people’s  
 offline and online wellbeing?

• Personalisation on a grand scale 
 seems to be continuing but how  
 can expectations be met when it  
 comes to services, particularly in  
 a post-lockdown UK? 

 
 
 

Keeping it close
• Lockdown has tested family,  
 friendship and relationships –  
 households forced to stay in and  
 wait for face-to-face connections  
 with loved ones. Will this have  
 shifted young people’s view on  
 family, on the importance of  
 face-to-face connection and ways  
 of engaging with their friends?

• Loneliness was already on the  
 rise among Gen Z and Alpha  
 and early insight highlighted Gen  
 Z were feeling more lonely than  
 other generations during  
 lockdown. How does this change  
 once social distancing evolves?   
 How can loneliness among young  
 people be addressed among the  
 paradox of the most connected but  
 most lonely generation?

• The less binary terms and  
 definitions are more than just a  
 trend but a view on valuing who  
 you are as a person over what you  
 are. How can we better recognise  
 this when engaging with young  
 people and inform marketing and  
 communications in a more  
 effective way?

Our Take…..
The past year has shown that young 
people continue to face very real 
challenges when it comes to the view 
on the world around them and their 
own health and success and just like 
every generation before them, will 
navigate it in a way that fits the tools 
they have around them.

The Covid-19 outbreak has forced 
a pause on day-to-day life and the 
context of the past year’s research 
has to be viewed with some of 
these questions in mind in order 
for marketing and communications 
teams to fully recognise those issues 
surrounding young people over the 
coming 12 months. 

Health after lockdown
• In a post-Covid-19 UK, how can  
 we support young people in their 
 return to routine? Are there likely 
 to be unforeseen emotional and 
 physical challenges in integrating 
 back into school, social life and 
 employment?

• What positives can we take from 
 lockdown and build on for young 
 people going forward, such as 
 transitioning a different 
 connection with friends, daily 
 physical activity routines and 
 self-development activities?

• Those who are most deprived are 
 likely to be those most impacted 
 by the pandemic; what gaps in 
 education, health and emotional 
 support need to be addressed to 
 attempt to close the divide – and is 
 there a bigger risk of this widening 
 the inequality in the UK?

 
 
 

Riding the wave of 
uncertainty 
• How will political perspectives 
 and the generational divide that’s 
 linked to Brexit shift as a result  
 of lockdown, a new challenge 
 facing the UK and global economy, 
 and perhaps a different view on 
 priorities?

• The difference in opportunity  
 was already felt among youth 
 audiences and the results of 
 austerity were marking a large 
 socioeconomic divide among 
 young people and more broadly 
 anxiety over the future. Where 
 are there opportunities for positive 
 conversations?

• Gen Z and Alphas are passionate 
 about changing the environment 
 around them and are deeply 
 concerned about climate change.  
 How will this connect with the 
 pandemic and global issues that 
 have been at the forefront over the 
 past year?

Back to “normal”? 
• School may not be in the format 
 children and young people are 
 used to for the foreseeable future, 
 but what will the disruption 
 over 3 months have meant for 
 their learning, parental support 
 and overall attainment over the 
 coming year and beyond?

• Should more have been done 
 to tackle the known gap during 
 lockdown, with children on free 
 school meals likely to have been 
 impacted to a larger extent when 
 it comes to their learning, health 
 and standard of living? What  
 needs to be done to address  
 the gaps?

• The implications on young 
 people’s prospects is already 
 being felt with delayed 
 recruitment schemes and 
 anticipated drop in graduate 
 recruitment. What knock-on effect 
 will this have on young people’s 
 view of progression in the UK?  
 Will it change their desire for 
 higher education or simply reduce 
 their overall job prospects?
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Useful Stats

- Child poverty rates are highest for 
 children living in workless families  
 over 70%6 

- More deprived areas have lost more 
 funding for children and youth 
 services than less deprived areas, 
 even as need has increased7 

- Child poverty has increased in 
 England since 2010, particularly in  
 families with parents in work8 

- 45% of minority ethnic children 
 lived in families in poverty after 
 housing costs, compared with 20% 
 of children in White British families 
 in the UK in 2017/189 

- 70% of children in workless 
 families arein poverty, up from 
 just over 60% in 2010, affecting 
 1.2m children. Even for those in two 
 parent families, where one parent 
 is not working, or working part 
 time, there are 1.6m children living 
 in poverty10 

1: The Marmot Review 10 years on, Feb 2020
2: The Marmot Review 10 years on, Feb 2020
3: Department of Education, State of the Nation, Oct 2019 
4: Young Minds Impact of Covid on Young Peoples’ mental Health, Mar 2020
5: Young Minds Impact of Covid on Young Peoples’ mental Health, Mar 2020
6: The Marmot Review 10 years on, Feb 2020
7: The Marmot Review 10 years on, Feb 2020
8: The Marmot Review 10 years on, Feb 2020
9: The Marmot Review 10 years on, Feb 2020
10: The Marmot Review 10 years on, Feb 2020

With Covid-19 transforming all  
of these aspects, what impact will  
it have on young peoples’ quality  
of life?

Early research following the Covid-19 
outbreak found that isolation and 
loneliness and not having enough 
food or supplies were major concerns 
for young people4.

School and university closure 
impacts on a number of levels;  
loss of contact with friends, impact 
on grades and assessment and the 
impact on this on university or career 
prospects, home learning challenges, 
loss of structure, loss of formal or 
informal pastoral support and loss  
of their ‘safe’ place away from 
difficult or dangerous home 
environments5.

loneliness and not 
having enough food  
or supplies were  
major concerns for 
young people

 

OF MINORITY  
ETHNIC CHILDREN
lived in families in poverty 
after housing costs

45%

compared with 20% 
of children in White British 
families in the UK in 2017/18
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In 2019 one of the starkest findings was the 
decrease in health and happiness for young 
people in the UK and sadly this continues 
into 2020 and features in multiple reports. 

Some findings simply put it as – society has stopped improving1. 
Life expectancy in England has stalled, with a steeper decline 
among women and those most deprived2.

So, what influences life expectancy and quality of life that means 
things should change for children and young people? Growing 
evidence points to peer and family relationships, alongside school 
and neighbourhood environment, having the strongest links3.

Evidence shows that positive experiences in early life are closely 
associated with better school performance, better social and 
emotional development, improved work outcomes, higher income 
and better lifelong health, including life expectancy. And that, 
adverse experiences lead closely to mainly negative long-term 
outcomes3.

Health & 
Happiness

engaging youth 2020 engaging youth 2020
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Mental wellbeing continues to be high on 
the social agenda, not least in terms of the 
strain on services available to young people, 
continued concern about connection and 
social media and of course the impact that 
Covid-19 is having. 

Before the outbreak, the majority of 
children and young people reported being 
relatively happy with their lives, it’s just 
that a growing number are not, with overall 
wellbeing declining as children and young 
people get older1. 

What impacts mental health?

Experiences of being bullied, including 
online, is a key factor associated with 
psychological health throughout mid-late 
adolescence for girls in particular, but this 
declined with age so it’s unlikely to be a sole 
driver2.

Bullying, relationships with parents, 
feeling unsafe in their neighbourhood and 
perceived economic inequality are key risk 
factors to young people’s wellbeing3 and 
linking this to overall health and happiness, 
the socioeconomic correlation is clear – 
those in more deprived areas are more 
likely to be at a higher risk to factors that 
impact their overall wellbeing and  
mental health4.

In the last report overall physical 
wellbeing and activity was another key 
socioeconomic and gender divide in the 
UK, what’s changed over the past year?

Inactivity among young people remains 
an issue in the UK and this continues 
to be more prevalent among those from 
lower socioeconomic groups although 
some research indicates the gender gap is 
closing1.

The contribution of physical health to 
overall wellbeing continues to be linked, 
with more active people having better life 
satisfaction, individual development and 
social and community development than 
those who are inactive2.

How is lockdown impacting  
physical health?

Whilst for many, exercising regularly is 
proving difficult, particularly those from 
low income households and those living in 
urban areas, research shows that exercise is 
proving to have become more important on 
a daily basis and indeed for mental health3.

Many young people are finding that it is a 
useful coping tool for dealing with mental 
health during lockdown4.

The role of sport on young people’s lives

The importance of an ‘alternative 
community’ for young people through sport 
was highlighted in its benefit of reducing 
crime among young people5, something the 
UK has continued to battle with over the 
past year, in particular knife crime. 

But in addition to its positive role in crime 
prevention and rehabilitation, positive 
experiences of sport, in particular at school, 
continues to be linked to having a life-long 
benefit; improved academic attainment, 
long-term health and mental wellbeing6.

Useful Stats

- 18% of 16-23-year olds are inactive in 
 the UK7  

- 44% of 16-24 vs 24% of 55+ have done 
 more activity in the past week8 

- 37% of those doing home-based fitness 
 online are doing it with the children in 
 their household9 

- 60% of young people find exercise 
 helpful in coping with mental health 
 during lockdown10 

1: Department of Education, State of the Nation, Oct 2019
2: Department of Education, State of the Nation, Oct 2019
3: The Marmot Review 10 years on, Feb 2020
4: The Marmot Review 10 years on, Feb 2020
5: Young Minds Impact of Covid on Young Peoples’ mental Health, Mar 2020
6: Young Minds Impact of Covid on Young Peoples’ mental Health, Mar 2020
7: Young Minds Impact of Covid on Young Peoples’ mental Health, Mar 2020
8: Young Minds Impact of Covid on Young Peoples’ mental Health, Mar 2020
9: NHS Digital Mental Health Prevalence survey
10: Department of Education, State of the Nation, Oct 2019
11: Crime Survey for England and Wales, 2019
12: Young Minds Impact of Covid on Young Peoples’ mental Health, Mar 2020
13: Young Minds Impact of Covid on Young Peoples’ mental Health, Mar 2020

How does Covid-19 threaten 
overall wellbeing?

Since the lockdown, young people have 
reported that it has had a negative impact 
on their mental health5. Additional time at 
home restricted many coping mechanisms 
young people have, the loss of routine 
and social connection also is impacting 
wellbeing during lockdown6.

However, a smaller number reported a 
positive impact on their mental health, 
whether through a challenging relationship 
with school being removed, feeling positive 
about friends contacting them and feeling 
valued, or finding their own anxiety has a 
clear focus and is shared with other people7.

How are young people coping?

With restrictions on some of the coping 
mechanisms young people typically deploy 
to manage their mental health; seeing their 
friends, hobbies or sports activities, how 
are young people with mental health issues 
managing things during lockdown?

The top activities included face-to-face 
calls with friends, watching TV/films, 
exercise, learning new skills, reading books 
and gaming8 and whilst social media was 
positive in relation to connecting with 
friends, the negatives associated with news 
and updates and knowing every detail of 
the pandemic was also reported as a source 
of anxiety. 

Interestingly a large number of young 
people with mental health needs were keen 
to share advice, support and solidarity with 
others through supportive messages, blogs, 
videos and advice. 

Useful Stats

- Almost a quarter of 17-19-year-old 
 women had an emotional disorder 
 compared to 7.9% of young men9 

- 85% of 10-15-year-olds report being 
 relatively happy with their lives, 5% 
 relatively unhappy10 

- 17% of children overall reported being 
 bullied in 2017-1811  

- 74% of young people already accessing 
 services before the Covid-19 outbreak 
 said they were still about to access 
 some form of mental health support12 

- 83% agreed that the pandemic had 
 made their health a bit worse or much 
 worse13 

Physical Health

Wellbeing

research shows that 
exercise is proving to  
have become more 
important on a daily  
basis and indeed for 
mental health

60%
of young people 
find exercise helpful in  
coping with mental health  
during lockdown

have done more activity 
in the past week

44%
OF 16-24

23%
OF 55+

“Inactivity among young people 
remains an issue in the UK...”

1: Sport England Active Lives, 2020
2: Sport England Active Lives, 2020
3: New Exercise Habits forming during Coronavirus Crisis, Sport England April 2020
4: Young Minds Impact of Covid on Young Peoples’ mental Health, Mar 2020
5: Changing Lives: the social impact of participation in culture and sport, DCMS, May 2019
6: Changing Lives: the social impact of participation in culture and sport, DCMS, May 2019
7: Sport England Active Lives, 2020
8: New Exercise Habits forming during Coronavirus Crisis, Sport England April 2020
9: New Exercise Habits forming during Coronavirus Crisis, Sport England April 2020
10: Young Minds Impact of Covid on Young Peoples’ mental Health, Mar 2020

engaging youth 2020 engaging youth 2020

83%
agreed that the  
pandemic had made  
their health a bit  
worse or much worse
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03 In the last report, the distance between 
young people and parents had become 
closer in terms of interests, relationships 
and living arrangements. When it comes to 
Brexit however, there has been a growing 
generational divide across the UK1.

With a larger proportion of young people 
voting to remain in the EU compared to 
older generations, with those under 18 
not able to vote at all, many have been left 
feeling frustrated with the seemingly older 
generational decision2, with Brexit being 
the cause of many fallouts between friends 
and family3 alike. 

Useful Stats

- Over 64% 18-24 voted in the EU 
 referendum4  

- 71% of 18-24s and 62% of 25-39 voted 
 for the UK to remain in the EU5 

- Older generations agree immigration 
 and freedom of movement should be 
 restricted (61% of 65+ compared to 24% 
 18-24)6 

- 1 in 6 Brits say they’ve fallen out with  
 family and friends over Brexit7 

Frustrated Future View

1: A Better Brexit for Young People, Report for the 
All Party Parliamentary Group. London School of 
Economics & Political Science and Department of 
Media and Communications, 2017
2: A Better Brexit for Young People, Report for the 
All Party Parliamentary Group. London School of 
Economics & Political Science and Department of 
Media and Communications, 2017
3: Endelman trust barometer, 2019
4: A Better Brexit for Young People, Report for the 
All Party Parliamentary Group. London School of 
Economics & Political Science and Department of 
Media and Communications, 2017
5: A Better Brexit for Young People, Report for the 
All Party Parliamentary Group. London School of 
Economics & Political Science and Department of 
Media and Communications, 2017
6: A Better Brexit for Young People, Report for the 
All Party Parliamentary Group. London School of 
Economics & Political Science and Department of 
Media and Communications, 2017
7: Endelman trust barometer, 2019

When it comes to 
Brexit however, there 
has been a growing 
generational divide 
across the UK

SAY THEY’VE 
FALLEN OUT 
WITH FAMILY 
AND FRIENDS 
OVER BREXIT

1/6
BRITS

“with Brexit being the cause 
of many fallouts between 
friends and family...”

Uncertainty
Whilst the whole world gets set to deal with 
the ramifications of the Coronavirus pandemic 
on our daily lives and future prospects, for the 
UK, the theme of change and uncertainty has 
already been impacting children and young 
people over the past year.

Whilst many have found their voice in political debate and 
environmental issues, the economic and political landscape  
has continued to be turbulent and in the current climate, this  
has only continued in 2020. What are the key issues and  
impact on young people?

engaging youth 2020 engaging youth 2020
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1: A Better Brexit for Young People, Report for the All Party Parliamentary Group. London School of Economics & Political Science and Department of Media and Communications, 2017
2: Social Mobility Commission 2019
3: Social Mobility Commission 2019
4: Ebay Youth Index, Princes Trust, 2019
5: Ebay Youth Index, Princes Trust, 2019
6: Lockdown Britain, Victorian Class Divide, The Guardian, April 2020
7: The Good Childhood Report, The Children’s Society, 2019
8: Girls Attitudes Survey, Girl Guiding, 2019
9: More BAME people are dying from Coronavirus. We have to know why. Sadiq Khan, Guardian April 2020
10: A Better Brexit for Young People, Report for the All Party Parliamentary Group. London School of Economics & Political Science and Department of Media and Communications, 2017
11: Social Mobility Commission 2019
12: Social Mobility Commission 2019
13: Social Mobility Commission 2019
14: Ebay Youth Index, Princes Trust, 2019
15: Ebay Youth Index, Princes Trust, 2019
16: Girls Attitudes Survey, Girl Guiding, 2019

1: UK Public Concerns, YouGov, 2019
2: Savanta-Comres Survey for BBC Newsround,  
March 2020 
3: UNEP, GlobeScan Survey 2008
4: Children can foster climate change concern  
among their parents, Lawson, Stevenson,  
Peterson, Carrier, Strnad, 
Seekamp, Nature Climate Change, June 2019
5: Ipsos Mori, 2020
6: Next Gen, Insites Consulting, 2019
7: Children and Parents’ media use and attitude  
report, Ofcom, 2019
8: UK Public Concerns, YouGov, 2019
9: Savanta-Comres Survey for BBC Newsround,  
March 2020 
10: Savanta-Comres Survey for BBC Newsround,  
March 2020 
11: UNEP, GlobeScan Survey 2008
12: Next Gen, Insites Consulting, 2019
13: Children and Parents’ media use and attitude  
report, Ofcom, 2019
14: Ipsos Mori, 2020

Younger audiences have grown up with 
the growing impact of austerity in the UK 
and the ramifications of Brexit on their 
prospects including; cuts in funding for 
schools, hospitals, sport and the arts, 
growing unemployment and under-
employment, higher tuition fees, abolition 
of grants and a lack of affordable housing1. 

Young people in the UK feel that there 
is a large difference in opportunity, from 
progressing to university to overall job 
prospects and life chances2.

Again, we see younger generations having a 
difference in view when it comes to equality 
and life chances, with young people feeling 
that their background shapes where you 
end up more than the over 65s in the UK3.

Many 16-25s feel that they are going to 
fail in life4 with the political uncertainty 
around Brexit and the economy creating a 
level of anxiety over their future5 and with 
the impact of Coronavirus already being 
labelled as highlighting the UK’s social 
divide6  – how will this disproportionately 
impact young people depending on where 
they live?

Several studies highlight neighbourhood 
as an influential factor when it comes to 
overall happiness and wellbeing in young 
people7 and with many young people 
already not having access to a playground8, 
with lockdown forcing parks and play  
areas to close, for those without gardens  
or accessible open spaces, what are the 
lasting consequences on physical and 
mental wellbeing in different communities 
going to be?

How well a family is coping financially 
is also linked to prevalence of low 
life satisfaction and depression in 
young people8 and already in the UK 
statistics of BAME communities being 
disproportionately affected by the 
Coronavirus and whilst there are links 
to these communities in the UK being 
in front line roles, the overriding link is 
socioeconomic9. 

Useful Stats

- 76% of 18-24 felt it was either extremely 
 (58%) or very (18%) important that 
 university education, public transport 
 and housing should be affordable  
 for everyone10 

- Only 30% of 18-24s think everyone in 
 Britain has a fair chance in life11 

- 77% feel disadvantaged people have 
 less chance at a top university12

- 30% of 18-24s feel everyone has a  
 fair chance compared to 48% of the 
 over 65s13  

- More than a quarter of 16-25s (28%)  
 feel like they are going to fail in life14  

- 61% of 16-25s say current/upcoming 
 political events have made them feel 
 anxious about their future15

- 47% of girls ages 7-10 don’t have access 
 to a playground with swings and  
 a slide16  

Social Divide 

Over the past year as environmental 
disasters have continued to increase, so 
too has the public consciousness, from 
growing media profile on the environment 
and increased protests from groups such as 
Extinction Rebellion to the growing voice 
among the UK’s youth, empowered by 
global voices on environmental issues such 
as Greta Thunberg. 

Whilst environmental issues are at their 
highest levels on record among people of 
all ages in the UK, they over index among 
younger Gen Z audiences in the UK1.

With this heightened awareness also 
comes a source of concern, with recent 
data showing young people are frustrated 
increasingly affected by ‘climate anxiety’2. 
Whilst undoubtedly the impact of the 
current pandemic will see a lasting impact 
on youth audiences’ outlook, several  
reports do highlight how empowered 
young people feel to make a difference  
on climate change3. 

There are also signs of the influence young 
people are having on their concern for the 
environment at home, with data pointing 
to the advocacy and impact they have on 
the whole household when it comes to 
education on environmental issues4. In the 
UK, a recent poll shows that overall people 
believe that climate change is as serious a 
crisis as Covid-195. 

The concern with environmental issues 
doesn’t just influence young people’s 
outlook, it also drives their expectations of 
organisations and brands around them6. 

Older children increasingly use social 
media to support causes or organisations 
and find their voice when it comes to 
social activism online7. This increased 
consciousness will no doubt continue as 
well as expand into other key issues that 
young people are concerned about.

 
Useful Stats

- 45% of 18-24-year olds say 
 environmental issues are one of the 
 nation’s most pressing concerns, 
 compared to 27% overall8 

- 2 in 5 8-16-year olds don’t trust adults 
 to tackle the challenges that climate 
 change presents9 

- 80% of young people say the problem 
 of climate change is important  
 to them10

Changing the world

they are going  
to fail in life

Many
16-24s feel that

Young people in the  
UK feel that there is 
a large difference 
inopportunity, from 
progressing to  
university to overall  
job prospects and  
life chances

In the UK, a recent 
poll shows that  
overall people 
believe that climate 
change is as 
serious a crisis  
as Covid-195

- 89% say young people can make a 
 difference on climate change11

- 7 in 10 Millennials expect brands to 
 help them to do something to give  
 back to society12 

- 1 in 10 12-15s have signed petitions  
 on social media in the last year13 

- 66% of Britons believe that in the long 
 term, climate change is as serious a 
 crisis as COVID-1914 

89%
say young people can 
make a difference  
on climate change

feel everyone has a fair  
chance compared to 48%  
of the over 65s

30% OF 18-24s

engaging youth 2020 engaging youth 2020
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Whilst there are many interesting findings 
that have emerged or continued to form over 
the past year when it comes to education, 
progression and career prospects for children 
and young people in the UK, the impact of the 
pandemic on all of these aspects is only just 
started to be appreciated. 

Education 
& Prospects 

With schools, colleges and universities across the country 
closing, instead providing a range of online and digital 
alternatives, how will young people’s education be impacted 
and more importantly, in what way will this further impact the 
playing field when it comes to the progression into further and 
higher education and on to employment?

14

In the UK there is a significant contrast between academic performance and overall life 
satisfaction1 and an implication that academic performance may be prioritised over the 
whole students’ wellbeing2.

The most significant factors to overall 
wellbeing and happiness include 
family, friends, appearance, school and 
schoolwork3 and feeling safe at school and 
being bullied impact young people’s overall 
happiness and wellbeing considerably. 

As we saw in the 2019 report, parental 
influence and support plays a significant 
role in young people’s progression and 
attainment at school. Low levels of parental 
interest predicate a lower performance at 
school and lower life satisfaction4.

Whilst overall health has been linked to 
higher levels of physical activity, links to 
overall performance in education, less 
anxiety in relation to tests and higher  
levels of life satisfaction have been  
related to exercising or playing sports 
before or after school5.

Useful Stats

- Only 28% of students in the UK 
 reported that they were very satisfied 
 with life6 (the average globally is 34%)

- 72% of UK students reported feeling 
 very anxious before a test even though 
 they were well prepared7 

- Girls are happier with their schoolwork 
 than boys8  

- Almost a quarter of girls reported  
 that they felt like they didn’t belong  
 at school9 

- 63% of students reported exercising  
 or playing sports before/after school 
 (below OECD average of 70%)10 

- 63% feel better off than their parents  
 in terms of education11 

Happy Students vs Better Grades

parental influence 
and support plays  
a significant role in  
young people’s 
progression and 
attainment at school

ONLY
28%
of students in the UK reported 
that they were very satisfied 
with life

1: OECD’s Programme for international student assessment PISA, 2018 
2: OECD’s Programme for international student assessment PISA, 2018 
3: The Good Childhood Report, The Children’s Society, 2019
4: OECD’s Programme for international student assessment PISA, 2018 
5: OECD’s Programme for international student assessment PISA, 2018 
6: OECD’s Programme for international student assessment PISA, 2018
7: The Good Childhood Report, The Children’s Society, 2019
8:  The Good Childhood Report, The Children’s Society, 2019
9:  The Good Childhood Report, The Children’s Society, 2019
10:  OECD’s Programme for international student assessment PISA, 2018
11: Social Mobility Commission 2019
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Whilst the impact of Brexit and the 
economic uncertainty surrounding it 
was already creating an element of doubt 
over their job prospects1, the implications 
for young peoples’ career prospects and 
progression are already showing n the UK, 
as a result of Covid-19.

Prospects are uncertain

1. A Better Brexit for Young People, Report for the All Party Parliamentary Group. London School 
 of Economics & Political Science and Department of Media and Communications, 2017
2: Covid- 19: Challenges for student recruitment and development ISE 2020
3: UK Youth Employment Prospects Crumbling in Coronavirus Crisis, Guardian, April 2020
4: Ebay Youth Index, Princes Trust, 2019
5: Social Mobility Commission 2019
6: Ebay Youth Index, Princes Trust, 2019
7: Covid- 19: Challenges for student recruitment and development ISE 2020
8: Ebay Youth Index, Princes Trust, 2019
9: Ebay Youth Index, Princes Trust, 2019
10: Social Mobility Commission 2019

Useful Stats

- 27% of graduate recruiters say they will 
 be recruiting fewer graduates7  

- 48% of 16-24s say they feel more 
 anxious about their future when seeing 
 the lives of their friends online8  

- 53% of 16-24s worry they’ll never  
 be financially stable or able to play 
 ahead financially9  

- Only 31% of people feel they have better 
 job security than their parents10 

16

The longer-term 
impact is likely to 
be lower paying 
jobs for university 
graduates and more 
unemployment after 
graduating

Over the past year we’ve seen financial 
stability being an on-going concern among 
young people4, with a high proportion of 
the UK feeling they have worse job security 
than their parents5.

Young people in the UK remain ambitious, 
although online comparison and putting 
pressure on themselves to succeed 
continues to be a growing issue amongst 
Generation Z6.

Some of the biggest employers have 
cancelled or delayed recruitment schemes 
and internships, with a growing number of 
employers anticipate hiring fewer graduates 
because of the pandemic2 in the UK. 

The longer-term impact is likely to be lower 
paying jobs for university graduates and 
more unemployment after graduating3.

worry they’ll never be 
financially stable or able  
to play ahead financially

53% OF 16-24s

Those from disadvantaged backgrounds 
continue to have less opportunity when 
it comes to their education1 and this gap 
widens the higher the level of education.

The gap for those more socioeconomically 
disadvantaged has grown at GCSE level2. 
In fact, over the past year data highlights 
that the ‘disadvantage gap’ in the UK has 
stopped closing3.

Socially Unequal Education 

Useful Stats

- 77% feel disadvantaged people have 
 less chance at a top university4 

- By the time they leave secondary 
 school, disadvantaged pupils are 
 now over 18.1 months behind non 
 disadvantaged pupils5 

- Large disadvantage gaps remain well 
 established in several areas of England, 
 but are particularly acute in the North6 Those from 

disadvantaged 
backgrounds 
continue to have 
less opportunity...

77%
feel disadvantaged  
people have less chance  
at a top university

1:  OECD’s Programme for international student assessment PISA, 2018
2: Education Policy Institute, Annual report 2019
3: Education Policy Institute, Annual report 2019
4: Social Mobility Commission 2019
5: Education Policy Institute, Annual report 2019
6: Education Policy Institute, Annual report 2019
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Smartphones are more easily accessible 
now and the latest data shows that age 10 
(just going into secondary school) is a key 
age where a lot of children are getting a 
smartphone for the first time2, and by age 
15 around 95% own a smartphone3.

A third global internet users are aged 5-15 
and it’s no surprise that it’s anticipated that 
by 2021 as many as 800m children could 
be protected by regulation when online 
around the world4. The UK however, is 
reported to be one of the worst countries  
for children’s online safety5.

During lockdown, 6-16s in the UK are doing 
more of everything; more video streaming, 
more games, more chatting to friends and 
family6. Girls tend to use chat apps and 
Tik Tok more, with boys connecting with 
friends through gaming more. Across the 
board however, its engagement activity 
that’s proving important and making up 
for the lack of in-person contact at school 
– time with family, chatting to friends, 
playing games (online and in person) and 
being more active.

Screens have been delivering a whole 
lot more since lockdown and we’ve seen 
an uplift in use of all screens at home, 
including desktops7. 

Both Gen Z and Millennials are using their 
phones whilst watching TV, with Gen Z 
predominantly messaging and Millennials 
surfing the internet more as they increase 
their professional lives not just social lives 
through their phones8. 

During lockdown Gen Z are reporting to 
be spending longer on messaging service, 
whilst Millennials are steaming more films 
online than before9. 

Over the past year we’ve seen multi-
platform experiences go beyond just 
dual-screening whilst watching TV, with 
physical shopping experiences, geo-
targeted advertising all recognising the 
new ways to integrate day-to-day life10  
– with so many aspects of life shifting to 
digital services since lockdown, the next 
6-12 months will no doubt offer more 
integration and change. 

Useful Stats

- In the UK, over 50% of 6-16s say  
 they are using screens more during 
 lockdown11  

- Half of 10-year-olds now own their  
 own smartphone12  

- Use of smart speakers among children 
 aged 5-15 has doubled over the last 
 year13 

- On-demand video consumption has 
 doubled over the last 5 years among 
 5-15s (44%-80%)14 

- 2 children (globally) go online for the 
 first time every second15 

- 62% of Gen Z are spending longer on 
 messaging services in lockdown16   

18 19

05

Media Lives
Over the past year we’ve seen young people 
become more connected than ever, shaping 
their ecosystem to suit their friendships, 
entertainment and day-to-day lives. But since 
lockdown, screen time has gone up by around 
50%1 almost overnight, with screens now 
providing education, personal connection  
and entertainment. 

What can the past years’ data tell us about how we may emerge 
from the lockdown and how are services providing education, 
communication and connection going to change? Hyper-connected

– especially in lockdown

1: Everyone is a kids and family brand now, Super Awesome, Mar 2020
2: Children and Parents’ media use and attitude report, Ofcom, 2019
3: HSBC Scotland, National Report, 2018 
4: Kids Digital Media Report PwC, 2019
5: The Child Online Safety Index (COSI), DQ Institute, 2020
6: Everyone is a kids and family brand now, Super Awesome, Mar 2020
7: Everyone is a kids and family brand now, Super Awesome, Mar 2020
8: How the outbreak is changing entertainment habits, Global Web Index, Mar 2020
9: How the outbreak is changing entertainment habits, Global Web Index, Mar 2020
10: Nextgen Marketing, Insites Consulting, 2019
11: Everyone is a kids and family brand now, Super Awesome, Mar 2020
12: Children and Parents’ media use and attitude report, Ofcom, 2019
13: Children and Parents’ media use and attitude report, Ofcom, 2019
14: Children and Parents’ media use and attitude report, Ofcom, 2019
15: Kids Digital Media Report PwC, 2019
16: How the outbreak is changing entertainment habits, Global Web Index, Mar 2020

The UK however,  
is reported to be 
one of the worst 
countries for 
children’s online 
safety

say they are using screens 
more during lockdown

over 50%
IN THE UK

OF 6-16s
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Social Media

All about me

Whilst for younger Alpha’s the adoption 
of social media profiles is typified by 
obtaining their first smartphone1, or at 
around age 13 (the age platforms request 
people to be to have a profile), for Gen Z 
the interesting shift has 
been the growth of use of 
social media to network 
for work2 as well as 
connect with friends.

Social media continues to 
carry both positive and 
negative association, but 
it is viewed as part of daily 
life for young people. The 
majority of children who 
use it say that it makes 
them feel happy, or closer to  
their friends but that social pressure 
intensifies with age3 and much of this 
pressure is related to online comparison 
among the 16-25s4. 

Many young people also see downsides 
however; struggling to tear themselves 
away from devices, get frustrated with 
friends who do the same5 and indeed a 
large proportion take their phones to bed6.

Whilst social media might be driving 
comparisons the growing demand 
for personalisation and celebration 
of individuality and imperfection is 
connecting audiences, particularly  
when it comes to entertainment online. 

From the personalised worlds created in 
games like Minecraft and Roblox to the 
creative tools provided in social platforms 
like Tik Tok and Twitch and more direct, 
personalised communications provided 
in new channels like Community – these 
tailored experiences are becoming the 
expected among Gen Z and our growing 
Alphas in the UK. 

Children in the UK continue to feel under-
represented in traditional TV programmes1 
and seek out content that suits them, 
mainly on YouTube as well as increased 
use of on demand. During lockdown 
however traditional channels are being 
watched more2 and it will be interesting to 
see if habits change as a result. 

Boys and girls are about level for the first 
time when it comes to accessing gaming 
online, although boys still spend much 
longer gaming and parental concern over 
spending through games and interacting 
with others through games continues to 
rise too3.

The bigger influencers and vloggers are 
now up against the rise of more micro or 
nano vloggers who tend to have smaller 
audiences, relevant to specific interests or 
localities which have risen in popularity 
over the past year4. Younger audiences 
are becoming more aware of paid for 
endorsements or ads as well and relate 
online influence to real-world influence and 
income5.

The other rise over the past year among 
younger audiences is the step from passive 
content consumption to creating their own 
content6. Since lockdown began, Gen Z are 
creating and uploading videos on channels 
such as YouTube and Tik Tok7.

The other growing theme (linked to 
‘uncertainty’ in this report) is the use of 
social media to have a voice on key issues 
and concerns to drive a positive change8.

Whilst the likelihood of being bullied online 
is reportedly the same as in real-life, there 
are correlations between time spent on 
social media and the experience of being 
bullied7.

YouTube remains a 
favourite among  
the UK’s youth audience8 
but during lockdown 
younger audiences are 
watching more YouTube 
kids9, perhaps as a more  
trusted platform requiring 
less monitoring by parents. 

WhatsApp has gained 
popularity again over the 
past year, joining Facebook, 

Snapchat and Instagram as one of the  
top platforms used by children, whilst  
newer platforms like Tik Tok and Twitch  
continue to grow among younger Alphas10.  
For Generation Z however, Tik Tok is 
fast becoming a space for luxury brands 
and celebrities alike to build audience 
engagement11.

Whilst the use of visual communications, 
such as GIFs and emojis, disappearing 
content (ephemeral media) such as on 
stories, snapchat and live content and 
short-form video and memes continuing to 
grow, Gen Z seeks out so much more. Data 
shows the growth in appetite for podcasts 
amongst this demographic12, longer-form 
story-telling content on YouTube and 
appetite for social activism and debate 
on more complex issues. This so-called 
paradox is just the reality of consumption 
for younger audiences of different types of 
content and entertainment on social media 
channels today. 

Useful Stats

- The use of social media to network  
 for work has grown by 40% between  
 2015-2019 for Gen Z13  

- 40% of 12-15s say they feel pressure  
 to be popular on sites or apps all or   
 most of the time14 

- As of March 2020 there are 3,304 
 emojis15  

- 66% of Tik Tok’s global users are  
 under 3016 

- 60% of British children 8-12 are 
 exposed to at least one form of  
 cyber risk17  

1: Children and Parents’ media use and attitude report, Ofcom, 2019
2: Social Media by Generation, Global Web Index, 2019
3: Children and Parents’ media use and attitude report, Ofcom, 2019
4: Ebay Youth Index, Princes’ Trust, 2019
5: Media use by Tweens and Teens, Common Sense Media, 2019
6,7,8: Children and Parents’ media use and attitude report, Ofcom, 2019
9: How the outbreak is changing entertainment habits, Global Web Index, Mar 2020
10: Children and Parents’ media use and attitude report, Ofcom, 2019
11: How TikTok is tapping into Generation Z – and why luxury brands are jumping on board, Telegraph, Mar 2020
12: UK Podcast Boom, Ofcom, 2018
13: Social Media by Generation, Global Web Index, 2019
14: Children and Parents’ media use and attitude report, Ofcom, 2019
15: Unicode Standard, Mar 2020
16: Top Tik Tok Statistics, Mediakix, Dec 2019
17: The Child Online Safety Index (COSI), DQ Institute, 2020)

1: Children and Parents’ media use and attitude report, Ofcom, 2019
2: How the outbreak is changing entertainment habits, Global Web Index, Mar 2020
3: Children and Parents’ media use and attitude report, Ofcom, 2019
4: Children and Parents’ media use and attitude report, Ofcom, 2019
5: Children and Parents’ media use and attitude report, Ofcom, 2019
6: Everyone is a kids and family brand now, Super Awesome, Mar 2020
7: Nextgen Marketing, Insites Consulting, 2019
8: Ebay Youth Index, Princes Trust, 2019
9: Children and Parents’ media use and attitude report, Ofcom, 2019
10: Children and Parents’ media use and attitude report, Ofcom, 2019
11: Children and Parents’ media use and attitude report, Ofcom, 2019
12: Children and Parents’ media use and attitude report, Ofcom, 2019
13: The Child Online Safety Index (COSI), DQ Institute, 2020
14: Children and Parents’ media use and attitude report, Ofcom, 2019
15: Ebay Youth Index, Princes Trust, 2019

The majority of 
children who 
use it say that it 
makes them feel 
happy, or closer 
to their friends

say they feel pressure  
to be popular on sites or apps  
all or most of the time

40% OF 12-15s

Useful Stats

- Over the past year there’s been a 17% 
 drop in 8-15s who feel there are enough 
 programmes that show children who 
 live in the same part of the country as 
 them9 (Children and Parents’ media 
 use and attitude report, Ofcom, 2019)

- 63% of 12-15s are aware vloggers 
 or influencers may be paid to endorse  
 products or services10 (Children and 
 Parents’ media use and attitude report, 
 Ofcom, 2019)

- 12-15s who spend ten hours or more on 
 YouTube a week are 61% more likely 
 to be aware of paid-for endorsements 
 than those who spend less than ten 
 hours each week on the platform11  

- On average, children aged 5-15 spend 
 9 hours 30 mins a week playing online 
 games, but boys 12-15 spend twice as 
 long as girls gaming12  

- 24% of British Children aged 8-12 are  
 at risk of a gaming disorder13  

- 35% of boys say they find it hard to 
 control their screen time, compared  
 to 27% of girls14 

- 32% of 16-25s think social media  
 makes them feel like they have a  
 voice for their generation to influence 
 positive change15  

32%  
of 16-25s 

think social media makes 
them feel like they have a 
voice for their generation to 
influence positive change

Since lockdown began, Gen Z are 
creating and uploading videos on 
channels such as YouTube and Tik Tok
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Understanding the key influences on young 
peoples’ lives is key in shaping their view of 
the world around them. 

Whilst wider influences will shape all manner of decisions, as 
with last years’ report, the influence of Alpha’s and Gen Z’s closest 
relationships can inform our understanding of different target  
youth audiences.  

Family, 
Friendships 
& Identity

Family 

Family life is evolving and the changing 
dynamic will shape the future expectations 
and norms of young people and ultimately 
their own families. Over the past year, data 
highlights the shift in flexible working and 
higher proportion of Millennial parents 
working flexibly compared to older parental 
groups1. This isn’t a picture that is the same 
for everyone however. Those earning more 
money are more likely to work flexibly than 
those earning less2.

The biggest rise in the past year when 
it comes to family life and perhaps the 
biggest concern linked to the Coronavirus 
pandemic, is the number of children in 
the UK living in relative poverty, including 
those with working parents3. This is set 
to increase over the coming months and 
family life is likely to be increasingly 
strained. 

Early data among young people during 
the crisis shows that for many, additional 
family time is valued4 but as parents 
balance childcare commitments and  
work, the dynamics at home have 
drastically changed5.

Useful Stats

- The number of parents working flexibly 
 has fallen over the past year to 55% 
 (from 58% in 2019)6 

- Almost a third (31%) of working parents 
 said they split childcare equally7  

- Millennial parents are more likely to 
 work flexibly (62%) compared to 
 parents aged over 56 (48%)8 

1: Modern Families Index 2020, Working Families 2020
2: Modern Families Index 2020, Working Families 2020
3: Households below average income 1994/5 to 2018/19, Department of Work and Pensions, ONS, Mar 2020 s
4: Impact on Young People with Mental Health Needs, Young Minds, Mar 2020
5: Trying times: how might the lockdown change time use in families? Institute of Fiscal Studies, April 2020.
6: Modern Families Index 2020, Working Families 2020
7: Modern Families Index 2020, Working Families 2020
8: Modern Families Index 2020, Working Families 2020
9: Modern Families Index 2020, Working Families 2020
10: Households below average income 1994/5 to 2018/19, Department of Work and Pensions, ONS, Mar 2020 s
11: Trying times: how might the lockdown change time use in families? Institute of Fiscal Studies, April 2020.
12: Trying times: how might the lockdown change time use in families? Institute of Fiscal Studies, April 2020.
13: Key Data on Young People 2019, Association for Young People’s Health, 2019

Early data 
among young 
people during 
the crisis shows 
that for many, 
additional family 
time is valued

- More than two-thirds of parents 
 earning over £50,000 work flexibly, 
 compared to over two in five parents 
 earning £15-20,0009 

- 30% of all children in the UK are living 
 in relative poverty10 

- For some groups of parents, combined 
 responsibilities for work and childcare 
 could take up virtually the entire day11 

- 8-16-year-olds have seen a change to 
 the 30 hours a week at school and 
 average 22 hours a week spent on 
 activities outside the home12 

- Half of 23 year olds are still living  
 at home13 

and average 22 hours a week 
spent on activities outside  
the home

8-16  
year olds

30 hours a week at school
have seen a change to the
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30%
of all children in  
the UK are living  
in relative poverty
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Friendship Identity

As overall life satisfaction among young 
people has continued to dip over the past 
year, a significant drop in contentment has 
been about friendship1.

Our last report covered the difference in 
friendship type when it comes to gender; 
with boys seeking more activity-related 
connection, challenged at times by the shift 
to online activities often over physical ones, 
whereas girls seek more disclosing one-to-
one interactions.

One of the continued shifts over the past year has been around identity, with ongoing data 
pointing to Generation Z as not wanting to be defined by a box or anything that is binary. 
This is more than just a trend.  They don’t want to be defined by what they are, but by who 
they are – their personalities, passions and values1.

In the UK, the NHS now recognises six gender groups and from toys to fashions, today’s 
Alpha’s and Gen Z generations are experiencing a less gendered growing up2.

As well as the overall population becoming more liberal in terms of its attitudes to sexuality3 
Gen Z are exposed to more sexual outlets today, and online experiences are seen as the  
‘norm’ 4. That said, teens are losing their virginities at an older age and having fewer sexual 
partners overall5.

1: Good Childhood report, The Children’s Society, 2019
2: Impact on Young People with Mental Health Needs, Young Minds, Mar 2020
3: Lockdown Loneliness, Mental Health Foundation, University of Cambridge, April 2020
4: Challenges Facing Young People, YMCA 2019
5: Financial impact of Covid 19 already being felt Ipsos Mori, 2020
6: Financial impact of Covid 19 already being felt Ipsos Mori, 2020
7: Impact on Young People with Mental Health Needs, Young Minds, Mar 2020
8: Challenges Facing Young People, YMCA 2019
9: Lockdown Loneliness, Mental Health Foundation, University of Cambridge, April 2020

1: Gen Z refuses to have its gender put in a box, Campaign, June 2019 
2: NextGen Marketing, Insites Consulting, 2019
3: Continuity and change in sexual attitudes: A cross-time comparison of tolerance towards non-traditional 
relationships, Laura Watt, Mark Elliot
4: What’s the sexual taboo that will define the next generation? Metro, May 2019
5: Partnered Intimate Activities in Early Adolescence – Findings from the UK Millennium Cohort Study, 
Yvonne Kelly et al, UCL, Journal of Adolescent Health.
6: Gen Z refuses to have its gender put in a box, Campaign, June 2019 
7: BBFC Research into children and pornography, 2019
8: BBFC Research into children and pornography, 2019
9: Partnered Intimate Activities in Early Adolescence – Findings from the UK Millennium Cohort Study, 
Yvonne Kelly et al, UCL, Journal of Adolescent Health.
10: Key Data on Young People 2019, Association for Young People’s Health, 2019

Useful Stats

- 18-34s are more likely to be lending or  
 giving money to friends and family 
 during the Coronavirus crisis5 

- 2.8% of children surveyed are unhappy 
 with their friends6 

- 72% of young people found face-to-face 
 calls with friends helpful for their 
 mental health during lockdown7 

- 11% of children and 10% of young 
 people say that they often feel lonely8 

- 44% of 18-24s reported feeling lonely 
 during the lockdown, up from 16% 
 beforehand9 

Useful Stats

- 41% of Gen Zs from western countries 
 identify themselves in the middle of the 
 masculine to feminine scale6 

- Almost half of teenagers aged 16 and 17 
 said they’d recently seen pornography7 

- Over 60% of children 11-13 who 
 had seen pornography had done   
 so unintentionally8 

- 3% of Gen Z 14-year-olds engage 
 in intimate activities compared to  
 30% previously9 

- 4.2% of 16-24-year olds identify as gay,  
 lesbian or bisexual, although this is  
 likely to be an underestimate10 

It’s Gen Z’s that 
are also showing 
signs of finding 
the lockdown the 
loneliest compared 
to older generations

They don’t want to be defined by what they 
are, but by who they are – their personalities, 
passions and values

During lockdown, some insights underline 
the importance of friendship as a 
connection for young people2.

It’s Gen Z’s that are also showing signs 
of finding the lockdown the loneliest 
compared to older generations3 and whilst 
everyone in lockdown is likely to show 
increased signs of feeling lonely, younger 
audiences are finding this a particular 
challenge. 

But loneliness, whilst exacerbated by 
the Coronavirus crisis is not exclusive to 
it and many children and young people 
report feeling lonely4, so whilst extremely 
connected to perhaps more people than 
ever through social media, genuine 
friendship and connection appears to  
be challenged. 

72%
found face-to-face calls 
with friends helpful for  
their mental health  
during lockdown

of young people

41%
of Gen Zs from western 
countries identify  
themselves in the  
middle of the masculine  
to feminine scale 
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